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Presenter Notes
Presentation Notes
You are all on your own separate journey.
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WHO WE ARE-SMP Career Team


Presenter Notes
Presentation Notes
Short introduction who I am and who my team serves and our office location
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Short introduction who I am and who my team serves and our office location
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Act Decide

e Decode Job e Offer Evaluation &
Descriptions Negotiation

e CliftonStrengths e Pitch/Networking

e Marketplace e C-A-R Stories

Overview e Interview

Overview &
Techniques

e Professional
e Introduction to Documents &
Personal Brand Tools

e Target Companies

WHAT VVE DOTeach BIS | 1:1 Career Coaching
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Presentation Notes
Besides offering Bridge to Success course we also provide 1:1 Career Coaching Sessions
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Driven by YOU

o You schedule the appointments

o You set the agendafor resume reviews bring a printed copy)
o You drive the discussion

o You do the follow up

How to Schedule Coaching
o Go to https://mendoza-mscareers.nd.edu
o Click “Schedule a New Appointment”
o Choose “MSBA”
o Select an available time and follow the prompts
* Require 24 hours advance notice to schedule.

Email — Imichael@nd.edu

WHAT VVE DOTeach BIS | 1:1 Career Coaching


Presenter Notes
Presentation Notes
Besides offering Bridge to Success course we also provide 1:1 Career Coaching Sessions

https://mendoza-mscareers.nd.edu/about-us/schedule-an-appointment-with-your-career-coach/
mailto:lmichael@nd.edu
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Special Note: Consulting Case Prep Workshop

Management Consulted

e Sunday, June 23rd 1:00pm 4:00pm EST Recruiting Overview

e Sunday, July 7th 1:00pm4:00pm EST Interview Case Prep 101

e Sunday, July 21st 1:00pm4:00pm EST Interview Case Prep 102
You must register using this Link and your Notre Dame Gmail account

Early Application Deadlines: Early -career candidates (undergraduate/MS): between June = — October

EY All roles TBD: Expected S@upsmmlgs;ra@&;éhnes (nternationa)
EY-Parthenon A/ roles September 19, 2024

PwC A/l roles TBD: Expected Sé‘p‘tembegm'ﬂ

Deloitte Business Analyst (Gov't & Public Services) Rolling

KPMG N/A

McKinsey & Co. Business Analyst August 8, 2024
Bain Associate Consultant July 7 & Sept 8, 2024 e
BCG Associate August 7, 2024 ° pstocote Consutant e UGMS UK January 7,2028

Simon-Kucher Associate Consultant Varies Paris Rolling

IMPORTANT: For a comprehensive list see Management Consulted's Web Page of application deadlines for various Consulting firms from MBB to Big 4 to boutiques.



Presenter Notes
Presentation Notes
Geared towards students who are interested in pursuing consulting who wish to be recruited for consulting roles, who were not previously focused on consulting, and/or need to brush up on their case prep
The workshops will be conducted interactively live via Zoom.

They are distinct and cumulative in progression so you should make every effort to attend all 3 sessions if you are at all interested in recruiting for consulting in the fall recruiting cycle. 

Put these holds on your calendar now and you will receive calendar invites with login information closer to the time.

If you have any questions regarding these sessions, please reach out to Patrick Farran (pfarran@nd.edu).


https://forms.gle/YctF21Fq9uXoiuW58
https://managementconsulted.com/consulting-application-deadlines/?utm_campaign=20240605-bcg-deadlines-released&utm_medium=email&utm_source=keap&inf_contact_key=bac7f0793123422c36e8419b86f75566b7af0999dac2af6212784c39e05d2aef

Let’s Start Building Your Bridge
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Link to Activity Description
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Understanding Your Unique Value

e

[EINOTRE DAME | MENDOZA COLLEGE OF BUSNESS GROW THE GOOD IN BUSINESS ™


Presenter Notes
Presentation Notes
Try to find a meme to highlight that everyone is special – how do you find your uniqueness?


Clifton Strengths
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» More than 21 million people have taken the StrengthsFinder assessment

» There’'s only a 1 in 33 million chance you’ll have the same Top 5 Talent Themes in the
same order as someone else

» Research is rooted in over 40 years of data collection (Technical Report)

Talent



Presenter Notes
Presentation Notes
Don Clifton, the founder of CliftonStrengths, was considered the Grandfather of Positive Psychology "what will happen when we think about what is right with people rather than fixating on what is wrong with them?"�

https://www.strengthsquest.com/193766/clifton-strengthsfinder-technical-report-2014-update.aspx

“Individuals are always stronger when they
have their successes and strengths clearly in
mind.”

- Donald Clifton, Soar with your
Strengths
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Presentation Notes
This is easier said than done – when you’re good at something you don’t always recognize it (final exam example:  paper, test, presentation); important to know this because it is the essence of your personal brand


e You have all 34 strengths

e Your top 10 strengths are most present in your
daily life

e Top 5 are the ones that get your best results



Name It!

Make your Signature Themes your own.
|dentify what this theme means to you.

Aim It! Claim It!
Flex your talents. Intentionally practice Appreciate the unigue power and
using and developing this set of talents. value you have and bring to others.

'\\_____-/
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Personal Reflection

Name It!

e Read through your top 5 Signature Themes from your report and highlight the
parts of the descriptions that best resonates with you

e |If possible, write down times you noticed this in action in your life

- Lirk X b S lallTRaE  alatala Nl TRl Rl Vinfaladi'
NOTRE DAMI WENDOZA COLLEGH USINESS GROW THE GOOD IN BUSINESS
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Presentation Notes
5-10 minutes (pick one that is relevant to MS program)
Hand out Signature Theme reports


Name It!

Make your Signature Themes your own.
|dentify what this theme means to you.

Aim It /  Claimt

Appreciate the unique power and
value you have and bring to others.

Flex your talents. Intentionally practice
using and developing this set of talents.
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Personal Reflection

e (Choose one of your Top 5 strengths and read through how it combines with
your other strengths.

e How will this uniqgue combination help you be successful in the MSBA-SA?

e How could this help you in the workplace?


Presenter Notes
Presentation Notes
Jessica’s and Lindsey’s side by side (highlighting the fact that we can have the same single strength in our top 5, but it could look very different for someone else)


Name It!

Make your Signature Themes your own.
|dentify what this theme means to you.

(

Aim It! \

Claim It!

Appreciate the unique power and
value you have and bring to others.

Flex your talents. Intentionally practice
using and developing this set of talents.



Presenter Notes
Presentation Notes
We are going to help you learn how to flex your talents, develop them, and figure out industries and functions that match
Paired Exercise
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Presenter Notes
Presentation Notes
Important to understand your dominant domains (the domain that most of your strengths lie in) so you can understand the kinds of tasks you likely excel in – this will be your greatest contribution to your team.
Think about leadership not as a position but as an attitude and a capacity to influence others – your dominant domain is your leadership strength.
Also important to understand team domain, and the domains of your team members so you can split the work accordingly, and identify gaps and weaknesses.
Task-Oriented vs. People-Oriented – Need both!  If you only have task-oriented people, you’ll head in the right direction with nobody behind you.  If you only have people-oriented people, you’ll have a really happy team that might not be headed toward a result!


Domain Rank@

The team leads with Executing themes.
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Presentation Notes
All strengths add value – you all got into this program, you are all special snowflakes – differences are good
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Presentation Notes
All strengths add value – you all got into this program, you are all special snowflakes – differences are good
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Presenter Notes
Presentation Notes
Important to understand your dominant domains (the domain that most of your strengths lie in) so you can understand the kinds of tasks you likely excel in – this will be your greatest contribution to your team.
Think about leadership not as a position but as an attitude and a capacity to influence others – your dominant domain is your leadership strength.
Also important to understand team domain, and the domains of your team members so you can split the work accordingly, and identify gaps and weaknesses.
Task-Oriented vs. People-Oriented – Need both!  If you only have task-oriented people, you’ll head in the right direction with nobody behind you.  If you only have people-oriented people, you’ll have a really happy team that might not be headed toward a result!


Discuss the different ways your strengths present within the Domain and how the combination
contributes to . . .

What role will you play in your learning team?
How can you contribute to the program this year?

How do your strengths support your Career Development process and
translate to roles and industries?

Focus on opportunities to invest in your strengths and become aware of
areas where you can add value

Leverage CliftonStrengths to increase self-awareness and improve
leadership and teamwork skills now and in the future!



Gallup Access

- View Learning Content

- Create Action Plans
CliftonStrengths

- CliftonStrengths 34 Report
- Strengths Insight Guide



https://my.gallup.com/_Portal/Component?gssClientId=AQICAHgQYh6al9Hr04cv5_2BNPJRfmspxGjTTJa3E2iHJcCAE3vAGtcL1szgBGuWaxfGOyT_2BM0AAAAdDByBgkqhkiG9w0BBwagZTBjAgEAMF4GCSqGSIb3DQEHATAeBglghkgBZQMEAS4wEQQMslRwXDGiXme457IaAgEQgDGwGcOyuqHl_2Bldf7pZx_2FS8BYDAVoUjbqo_2BuXaUeOQBT_2By_2F04TQ7cr95Z0aglUhfLjM1&gssComponentId=6271#/
https://my.gallup.com/_Portal/Component?gssClientId=AQICAHgQYh6al9Hr04cv5_2BNPJRfmspxGjTTJa3E2iHJcCAE3vAGtcL1szgBGuWaxfGOyT_2BM0AAAAdDByBgkqhkiG9w0BBwagZTBjAgEAMF4GCSqGSIb3DQEHATAeBglghkgBZQMEAS4wEQQMslRwXDGiXme457IaAgEQgDGwGcOyuqHl_2Bldf7pZx_2FS8BYDAVoUjbqo_2BuXaUeOQBT_2By_2F04TQ7cr95Z0aglUhfLjM1&gssComponentId=6872#/summary
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Unique Value translates to Personal Brand

Who You Are...
“Your brand is what

other people sa
What You Align With... ECIIRT sy

about you when
you're not in the room.”

Jeff Bezos, founder of Amazon.com

What You Do W



Presenter Notes
Presentation Notes
You already have a brand!  Christine talked about being the best version of yourself – you have bad habits and good habits – these are part of your brand.


Components of an Effective Personal Brand

Skills Values

Attitudes

Source: FIRSTHAND



Presenter Notes
Presentation Notes
Finding your uniqueness
Building a reputation around the things you’d like to be known for…
Made up of a combination of experiences, skills, values, and attitudes...
Most important factor in a personal brand…authenticity!


https://firsthand.co/blogs/career-readiness/how-to-build-your-personal-brand-and-why-it-s-so-important

MENDOZA COLLEGE
OF BUSINESS

N UNIVERSITY OF
&5/ NOTRE DAME

Resume

Invited for 1:1 appointment
Management Consulted
Discernment

o Email with resources
o SMP Career Development Website

e Bridge to Success Course - Mod 2

NEXT STEPS TO BUILDING YOUR BRIL


https://mendoza-mscareers.nd.edu/

MENDOZA COLLEGE
OF BUSINESS

N UNIVERSITY OF
&5/ NOTRE DAME

Your Brand
Always Be Networking (ABN)
Networking Events
Fall Recruiting Events

o Fall Career Fair 9/16-9/18
Football Rallys
e Grow Irish - December

OTHER WAYS TO BUILD YOUR BRIDGI



Questions?
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